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eContent Scorer
Up to 30% of Legitimate Opt-in 
Emails Never Reach the Customer’s Inbox!

eContent Scorer is an essential tool in a 
legitimate, permission-based mailer's 
war chest. Combined with fundamentally 
sound privacy practices and policies, 
eContent Scorer is the most effective 
method available for identifying and 
optimizing the factors that dictate 
whether your email message will be 
delivered to the inbox or discarded as 
spam.
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MORE INFORMATION?

Please call or email ClickMail Marketing at 
866-418-4877 or sales@clickmailmarketing.com 
for more information and an online demo of 
how eContent Scorer can help your business.

eContent Scorer is the most comprehen-
sive solution allowing you to avoid block-
ing of your legitimate opt-in messaging 
with advanced pre-screening of your 
sending infrastructure, mailing methodol-
ogy, email design and email content. 
eContent Scorer allows you to identify and 
resolve problems preventing important 
customer communications from being 
delivered before you press the send 
button.

According to leading filtering organiza-
tions Message Labs and Symantec/ Bright-
mail, in excess of 90% of all email traffic is 
now reported to be spam.  Accordingly, 
ISPs, enterprises, and individuals continue 
to deploy increasingly aggressive anti-
spam solutions to delete and filter-out 
unwanted mail. Unfortunately, none of 
these methods are perfect. As a result an 
estimated 15-30% of legitimate email, 
including marketing, transactional and 
critical service communications are being 
blocked, deleted and redirected to spam 
folders in the process.

�¿��Analyze your message across 
         over 4,500 rules including Heuris
         tic, Keyword, Bayesian, Collabora
         tive, Blacklists, Volume and 
         Identity-Based filters and resolve 
         problems that prevent your mail 
         from being delivered before 
         hitting the send button.
�¿��Ensure your emails do not 
         contain innocuous design tags 
         that accidentally trigger anti-
         virus filters.
�¿��Verify your IP addresses and URLs 
         are not on any blocklists. If they 
         are, determine the reason and 
         what actions are required for 
         de-listing.
�¿��Ensure your sending infrastruc
         ture and mailing methodology 
         are RFC compliant. 
�¿��Receive real-time advice and 
         detailed analysis on problems - 
         and the specific changes required 
         to maximize email delivery.
�¿��Rest assured that your legitimate, 
         permission based emails are 
         reaching your intended audience.


